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Product and Marketing Potential in Managing Mutelu Tourism in Phu Khao
Thong Subdistrict, Sukhirin District, Narathiwat Province

$ 7 v * = % L% ] 1 = L%
wadane] deuius®, inaan yyusins?, g wiadywle®, grseus deuda’,
= 14 5 a (% 6 1 a 4 ¢ v a‘7 L% [ = 8
w1l widuly?, YR vials’, Jeiing Usalandwug’, waziiuniy o5l
Jedsarid Sangkapan®’, Kettawa Boonprakarn? Chutima Wangbenmud?,
Yarona Sriaremhad?, Chaowanee Kaewmano®, Chutima Thutsaro®, Rungthip

Pramotphan’ and Nuntharat Suriyo®

' 3.919138UsEImANgAINsTANIsIINTge av e innssunsiauiyeduaresing AngsgAEns
UNINYISEIA LAY

" Dr,, Lecturer of MM (Human and Organization Development Innovation), Faculty of Political
Sciences, Hatyai University

? femansnnnsd as., 919138UsEansfnummansuasdaleans sininedemaley

? Assist Prof Dr., Faculty of Education and Liberal Arts, Hatyai University.

> 93., 819135805 ANEUTINTTIND WnTINedevaivg

’ Dr., Lecturer of Hatyai Business School, Hatyai University

* 919138UsEEInINMsIanisgsiansialisln Augine1n1sdnns unninendusasgesal

* Lecturer of Modern Trade Business Management, Faculty of Management Sciences, Yala Rajabhat
University

*% g3, o191sdUsEARuEAnAEnsuaAaUrans unnInenaenalvg)

>® Dr., Lecturer, Faculty of Education and Liberal Arts, Hatyai University.

" ornsduszinaugAnwimanstas@alaans unineiaenalng

" Lecturer, Faculty of Education and Liberal Arts, Hatyai University.

® dnidudasy

® Freelance Researcher

) Corresponding author, E-mail: jedsarid.s@hu.ac.th, kettawa@hu.ac.th
unfnge

unaruiiifnguszasdiiio 1) Anwanialuvessdadusiaeyuaznismaialuiiagsy
ﬁuaqﬁuﬁﬁwagmmm FINOFATY JMIAUTITNE 2) UseidudnunIneunandugiyusuLag
nsnaInveIndnduaialey FaniunsITeldisnsdaliunauasidrunin Wiy
foyaanuuuasuay $1uIU 400 Y NNFuRIBENs Iinzideyamialiadsuardiudsuy
W053U drdenaniniudoyainnisdune wasdunivaluvunzdnainglideya laun
FamRagury nguindndudniszdn Uszvivu dnviouilen uasmhonuaaiy Sou 22 au
Tnsziteyalagnisindeyaunduunuiangfinuaiudseiau aseteasy dnauedeya
Fenssauniesied wansidenuin 1) anmiluvessdndusiateyuaznisnaialuaq iy

NsUsERMA g InnIsEAUTIALaEUILNINR AT 16 €21
The 16" Hatyai National and International Conference



%_g URIINeNaamAIRnY
\:9 HATYAI UNIVERSITY

WU NaRdusiasyiauraniaeldnanualiansdenidynn Tausssy warAdoves
vioau Tannm noulandmnudenisvesinvieadies dudomnanisnaiandnludagiu fo
e wadn ngailay uaznsuensie Jedsiluszansamdnda Sudufeswereteamanisnainly
Faoaneaulad wu uled Suseeulad ludeaiiife arshidnislanaiadagusunie
$rudreguny dWeliineafieranusedendnfasfldazninuasamsidudoonlusmiiouen
it \u suaeuviendies Tausy guiesunifn 2) dnonimaesdnfasiatoy wuin nme
ogflusefuiunans (X = 3.43, SD = .74) dleforsanfusiesu wuin sudidifneniwgdige
Ao éﬁuLéaqswawéaﬁﬂuwuLﬁmf“ﬁ’u?ﬁﬁ’ﬂﬁﬁwémaﬂmSmﬁm%agﬂussﬁwmﬂmﬂ (X =342,SD. =
69) 5% 1iun duussytueianey eglussiuliunans (X = 334, SD. =.76) uazsu
sUnuu Adu veandndusiansy eglusediuuiunats (X = 3.27, SD. = .62) dusudnenn
nsnanvesrdnsasiasy Taonmsmuitegluseduuiunans (X = 3.44,SD. = .60) ile
fansundusediu wuit dudifidneningeiign Ae FunsdnionssufiiAviazasng
Uszaunisal eglusefuiunans (X = 351, SD. = 81) 503831 leun msnaneeulatiuazie
druoauladd oglusziuiunans (X = 3.42, SD. = .69) uagsunslawanegluseiuUiunang
(X =338, SD. =.74)

AEARY: NSVRLNEIEBLING, ANEATNHER MTYLYY, Y8IN1N1INAIN

Abstract

This article aims to 1) study the general condition of Sai Mu products and the
current marketing of Sai Mu products in Phu Khao Thong Subdistrict, Sukhirin District,
Narathiwat Province, and 2) assess the potential of community products and the marketing
of Sai Mu products. The research methodology used quantitative and qualitative methods.
The quantitative method collected data from 400 questionnaires from the sample group.
The data were analyzed to find the mean and standard deviation. The qualitative method
collected data from observation and in-depth interviews with 17 informants, including
community enterprises, souvenir product groups, the general public, tourists, and
government agencies. The data were analyzed by categorizing the data, interpreting the
issues, creating conclusions, and presenting descriptive data. The research results found
that 1) the general condition of Sai Mu products and the current marketing found that Sai
Mu products are diverse, have identities that reflect local wisdom, culture, and beliefs, are
of high quality, and meet the needs of tourists. The main marketing channels at present
are Facebook pages, Line groups, and word-of-mouth, which are still limited in efficiency.
It is necessary to expand the marketing channels to online channels, such as websites,
online stores, and social media. There should be community markets or community stores
to facilitate tourists to buy products and should take the products to sell outside the area,
such as at tourist attractions, hotels, supermarkets 2) The potential of spiritual products

was found to be at a moderate level overall ()_( = 3.43, SD = .74). When considering each
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aspect, the aspect with the highest potential was the story or legend about the sacred
objects of the product, which was at a moderate level (>_< =3.42,S.D. = .69), followed by
spiritual packaging, which was at a moderate level (X =334,5D. = .76), and the design
and colors of spiritual products, which were at a moderate level ()_( = 327,S.D. = .62).
The overall marketing potential of spiritual products was found to be at a moderate level
(X = 3.44,S.D. = .60). When considering each aspect, the aspect with the highest potential
was the aspect of organizing special events and creating experiences, which was at a
moderate level (3_( = 3.51, S.D. = .81), followed by online marketing and social media,
which was at a moderate level (>_< = 3.42, S.D. = .69), and advertising, which was at a
moderate level ()_( =3.38,S.D. = .74).

Keywords: Mutelu tourism, community product potential, marketing channels
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